
Falling in love with stories

Once upon a time...
I can remember when I first fell in love with 
words and storytelling. I was about 8 years 
old and my mother was reading me a story 
while tucking me into bed. She often read to 
me before bed, but I don’t recall the earlier 
stories. I do recall the night she started reading 
a children’s version of The Adventures of Tom 
Sawyer by Mark Twain. 

As I lay in bed listening to my mother’s voice, 
I could picture Tom Sawyer and Huckleberry 
Finn, as though they were friends of my own. 
She read a chapter or two, tucked me in with a 
kiss on the forehead and said goodnight. I was 
so curious to find out the rest of the story that I 
couldn’t sleep. I opened up the book and tried 

to decipher the story through the illustrations, 
but it didn’t tell the story in the right way. I 
wanted to know the words. I climbed out of bed, 
book in hand and went to my mom’s room, 
begging her to read just one more chapter. I was 
hooked.

Everything about that first experience with a 
story I truly loved played a role in shaping me to 
become the communicator I aspire to be. From 
listening to bedtime stories read from books by 
my mother, to the terrifying spontaneous tales 
my father told me, I loved the enchanting nature 
of stories. Eventually I was old enough that my 
parents stopped reading me bedtime stories. 
Luckily my love of scary stories carried through 
and I was hooked on R.L Stein’s Goosebumps 
series by the time I was 10 years old. 

I remember excitedly waiting for the Scholastic 
book order that came about every month 
in grade school. The fun of looking through 
the small catalogue trying to decide upon 
which book I would chose, the anticipation 
of waiting for “book day” to arrive, and finally 
the experience of holding the new book for 
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the first time. That feeling of running my little 
fingers across the embossed covers, leafing 
through the pages to count the chapters, and 
that intoxication aroma of glue and paper are 
some of life’s small pleasures. The stories might 
have changed, but today getting a book delivered 
from Amazon still brings back the nostalgia of 
the Scholastic classroom catalogue.

Storytelling isn’t just something I do; it is a 
fundamental part of who I am. I have grown 
to realize that storytelling is at the centre of 
everything that I love. I also fell in love with 
music at an early age and nothing felt better 
than sitting on the floor of my bedroom 
pouring over the liner notes of a cassette tape 
or CD. I was just as interested in reading and 
understanding the story of the song as I was in 
listening to the music.

My favourite stories
1. East of Eden by John 

Steinbeck

2. The Dice Man by Luke 
Rhinehart 

3. The Adventures of 
Huckleberry Finn by Mark 
Twain

4. On The Road by Jack 
Kerouac

5. The Hobbit by JRR Tolkien

Dedicated to continuous 
learning

 My education was more about following 
my interests and passions than preparing for 
a career. I started university knowing that I 
wanted to get to study in the Faculty of Arts. In 
my first year I was allowed to take a multitude 
of courses in subjects I didn’t previously have 
access to in high school. Suddenly I learned 
about psychology, sociology, economics, 
philosophy and classics, but I couldn’t let go 
of my primary love of English. Out of natural 
curiosity I decided to major in English Rhetoric 
and Professional Writing only understanding 
that it was in contrast to the other option of 
English Literature. I loved literature, poetry 
and storytelling, but it was the type of thing I 
did on my own time and didn’t see value in 
paying to study it further. Studying rhetoric and 
persuasion opened up a whole new world.

The Rhetoric program at the University of 
Waterloo is unique not only because it is the 
only degree of its type in Canada, but also 
because it was multidisciplinary. I loved learning 
about complex things. The joy of reading and 
re-reading something that began as gibberish 
only to finally have that “Eureka!” moment 
rejuvenated my love of learning. My head 
was spinning learning about great speakers, 
philosophers and theorists throughout history: 
Cicero, Marshall McLuhan, Edward Bernays and 
Michael Foucault. 

During my bachelor’s degree I thought I wanted 
to be an academic. I wanted to dedicate my 
life to learning as well as teaching. That was 
my inspiration for continuing on to a graduate 
studies in Rhetoric. Unfortunately after six 
years of post-secondary education I decided I 
had enough and was eager to step into the real 
world. 

Even though I didn’t continue on to a doctoral 
degree, I have still taken my passion for 
learning and incorporated it into my everyday 



life. My natural curiosity keeps me glued to 
social media so I can understand the world 
around me. Whether it’s reading about science 
and technology, global politics, stock market 
fluctuations, economics or something big in the 
world of sports, I love this endless stream of new 
information to digest. In fact, it was my love of 
studying rhetoric and being a news junky that 
brought me to Public Relations.

I recall hearing a description of what two 
components are needed for a career in PR, “you 
need to be a good writer and a news junky”.  It 
sounded like a perfect fit.

Professional Communicator

 Of course I didn’t just jump from 
university right back into college. I did some 
work as a technical writer at a technology 
company during my graduate degree. Waterloo 
is well known for being ‘Silicon Valley North’ 
with its abundance of established and start-up 
technology companies. Many of my English 
classmates went on to become technical 
writers at local technology companies. 
Although technical writing doesn’t emphasize 
storytelling, I knew it was a chance to do writing 
professionally and had the potential to be a 
lucrative career. While I enjoyed the exposure 
to the real world, I knew that it lacked a certain 
creative element that I desired.

Once I fully graduated and stepped into the real 
world, I realized how difficult it was to get a job 
in other writing-friendly careers like journalism, 
marketing, advertising or public relations 
without a specific type of degree. My degree in 
rhetoric was heavily based on theory and was 
also unique enough to be considered obscure. 
I went back into Technical Communications. 
While close to technical writing, I like that it 
gave me some exposure to writing in different 
formats. Some technical documentation, legal 
writing, internal HR communications and some 
web content writing were a nice mix, but still I 
yearned to show my ability to be creative.

Eventually I had the good fortune or transiting 
to a marketing communications role within 
the same company. Given that I was working in 
insurance, it wasn’t quite as creative as I would 
like, but it did allow me to explore more types 
of writing to different audiences. The technical 
communicators and marketing communicators 
at this company were fundamentally different 
types of people. Neither could understand how 
each did their work. It felt good to know that I 
could utilize both sides of my brain for different 
forms of communicating.

Now with some communications experience 
I am ready to dive head-first into the world of 
Public Relations.

Facts about Kitchener-Waterloo

1. 600 start-up companies in 
the area

2. Over 1000 technology 
companies

3. 30,000+ workers in 
technology

4. 2007’s Intelligent 
Community of the Year

5. University of Waterloo 
consistently ranked #1 for 
Innovation 



Built for PR
 

I became interested in Public Relations during 
my studies in rhetoric where I specifically 
learned about Edward Bernays, World War II 
propaganda and theories of persuasion. As with 
most things, it comes from a more theoretical 
background. Theory can only take me so far. 
Coming to the Story Arts Centre was all about 
immersing myself in practical learning. I was 
excited to learn from real communications 
professionals, with a wealth of real world public 
relations and communications experience in 
senior roles.

The real motivation for wanting to work at 
an agency is that I am naturally a people-
person. I enjoy working in groups, giving 
presentations and talking to new people. My 
ideal situation would be to work in a small 
team and be juggling multiple clients where 
I have the opportunity to meet different 
people face to face. I would like to play a role 
where all my personality traits can be put to 
use. Whether it’s coming up with clever and 
creative copy, pitching to new clients or crafting 
a communications strategy, I want to stay in a 
multi-faceted role.  Likewise, I enjoy the idea 
of working with diverse clients from different 
sectors. As part of my dedication to continuous 
learning, I want to be challenged to learn the 
issues facing different industries. I want to be 
able to represent a client in the energy sector 
with the same confidence as a financial client, 
or a consumer goods client. I thrive on that sort 
of dynamism.

I also have the gift of humor, which I fees goes 
hand-in-hand with good storytelling. Humor 
and storytelling are naturally communicative 
acts that forge connections and building lasting 
relationships. At the same time I also strive to 
act in a manner that is professional. Humor is a 
great tool to have, but I believe humor and wit 
have to be balanced with business acumen and 
tact to be used effectively. 

Stepping into my future

Public Relations is changing rapidly and it is 
the type of industry that actually demands 
continuous learning, so I feel I am in the right 
place. Given the changes in technology and all 
the tools at the disposal of the modern public 
relations practitioner, I believe it is paramount 
to be well versed in internet metrics, social 
media, research data and the latest digital trends.  
Given these changes, I want my brand to be 
defined with the following words: storyteller, 
digital native, creative thinker, data-driven, client 
focused, results oriented, strategic thinker, design 
wizard, typographer and renowned practitioner 
of public relations.
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